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5 Enterprise SEO Platforms to Consider

by Administrator

Posted on 06.01.2013

GinzaMetrics

GinzaMetrics will crawl a company’s website just like a search engine in order to create a
personalized report on how prepared the site is for the search engines, and which issues the
company will need to fix to get it there. On top of that, the platform offers daily keyword
rankings with easy-to-understand color-coded movement indicators, as well as various other
enterprise-specific features, including the option to manage unlimited sites per account,

branded SEO dashboards and PDF reports, account-specific billing settings and more.

http://www.websitemagazine.com/content/blogs/posts/pages/5-enterprise-seo-platforms-to-consider.aspx
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